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University of Patanjali 
Examination May – 2019 

M.A. Travel & Tourism Management (Semester : Fourth)  
Tourism 

 Tourism Marketing 
Time: 3 Hours                             Max. Marks: 75

 Note: This paper is of seventy five (75) marks divided into three (03) sections A, B, and C. Attempt the 

questions contained in these sections according to the detailed instructions given therein. 

Section - A  
(Long Answer Type Questions)

Note: Section 'A' contains five (05) long-answer-type questions of fifteen (15) marks each. Attempt any 

three questions.                    (3×15=45)  

1.  

State the process of Marketing. Also explain the role of Marketing for the Economic development of a 

nation.  

2. 

 

What do you understand by Market Segmentation? What are the major parameters used for Tourism 

Market Segmentation.  

3. 

 

Explain ‘Product life cycle’ along with its various stages through which a tourism product passes 

through.  

4. 

 

What do you understand by distribution channel of tourism products and services? Give an account of 

the levels of distribution channels and the factors to be considered while selecting them.  

5. 

 

Explain the various elements of ‘Tourism Marketing Mix’. What is the role of ‘People’ in Tourism 

Service Marketing?  
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Section - B  

(Short Answer Type Questions) 
Note:  Section 'B' contains Six (06) short-answer-type questions of five (05) marks each. Attempt any 

four (04) questions.                        (4×5=20) 

  
Mention the social oriented concept of ‘Marketing’.  

  
Explain the importance of Marketing Research in Tourism.  

 
 

What is meant by ‘Consumer Behaviour’? What are the factors that affect Consumer Behaviour in the 

tourism Industry?   
  

What a Product Mix? Explain product mix of a package tour.  
  

Explain the process of formulating marketing strategies by star category hotels.  
  

Write a short essay on Airline Marketing.  
 

Section - C  

(Objective Type Questions)  
Note:  Section 'C' contains ten (10) objective-type questions of one (01) mark each. All the questions of 

this section are compulsory.                         (10×01=10) 

 
 

Marketers often use the term …………… to cover various groupings of customers. 

(A) People      (B) Buying Power 

(C) Demographic Segment     (D) Market 

 

The promotion ‘P’ of marketing is also known as …………. 

(A) Product Differentiation       (B) Distribution  

(C) Cost       (D) Marketing Communication 

 

The set of beliefs held about a particular brand is known as the …..  

(A) Brand Preference      (B) Brand Image 

(C) Brand Selection     (D) Brand Recognition  
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The last stage of a product life cycle ……………………… 

(A) Introduction       (B) Growth 

(C) Decline         (D) Maturity  

  

………………… festival is mostly celebrated in Kerala.  

(A) Boat Race      (B) Kite 

(C) Khajuraho Dance     (D) Taj 

 

‘Promotion Mix’ includes …………………………….. 

(A) Advertising       (B) Sales Promotion 

(C) Direct Marketing      (D) All of the above 

 PLC  

The concept of PLC was first used by ………………………. 

(A) Levitt       (B) Kotlar 

(C) Maslow      (D) Drunker  

 

……………………. Valley is called ‘Paradise on the Earth’. 

(A) Dehradun      (B) Manali 

(C) Kashmir      (D) Shimla 

 

Adding new features to a product is advocated by which of the approaches? 

(A) Product Approach     (B) Production Approach 

(C) Marketing Approach     (D) Selling Approach 

 

Marketing is a process which aims at …………….. 

(A) Production       (B) Profit Making  

(C) Selling Products     (D) Satisfaction of Customer Needs 
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