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Note: This paper is of seventy five (75) marks divided into three (03) sections A, B, and C. Attempt the
questions contained in these sections according to the detailed instructions given therein.

silc : Ug UzaUsl gdggae (75) 3 o § wY dia (03) WSk ®, w, gur o I Ronfora ¥l
T @wvs i e o Rega BT & siger & ueell & 50 Foar ¥l
Section - A | @vs—%
(Long Answer Type Questions) /(@a-3ada yze)
Note: Section 'A’ contains five (05) long-answer-type questions of fifteen (15) marks each. Attempt any
three questions. (3%x15=45)
dic : @Wus ‘@ F urg (05) df-3udty vsew W ¥, uds usa & fow umg 3w forgiRa ¥
fsdt dier gzt & 3 Aozl
1. Rouer & gfter sad| o o & e R[ore F Rouer @ afdor o f e Al
State the process of Marketing. Also explain the role of Marketing for the Economic development of a
nation.
2. ‘g ey & g dom AT §2 udeqd gone Romoer & Y Iuder By wer
IS YIRT ATSTS AT 53
What do you understand by Market Segmentation? What are the major parameters used for Tourism
Market Segmentation.
3. Iwrg sfiaa aw & Iud fAffica awoil & T Toe AR, FBrad I  w udea
3G [T ¢l
Explain ‘Product life cycle’ along with its various stages through which a tourism product passes
through.
4. udesr IS wd Jarsit & RAaewr g6 F U T FAFY 2 [Faewr Jd9e F we w
3 gad AT b wresr ue Rare fFar aer @iz |
What do you understand by distribution channel of tourism products and services? Give an account of
the levels of distribution channels and the factors to be considered while selecting them.

5. gdesr fuver fIrgor & fRffier gl o <Iwar Hiferd| gfead Jar [{uoe F ger o
o afdar ¥2

Explain the various elements of ‘Tourism Marketing Mix’. What is the role of ‘People’ in Tourism
Service Marketing?
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Section - B /| @wvs-@
(Short Answer Type Questions) /(ag-3adiear gze)

Note: Section 'B' contains Six (06) short-answer-type questions of five (05) marks each. Attempt any
four (04) questions. (4x5=20)

dic : @us ‘@ F B (06) og-3wy uzal Ru o ¥, ud® vz & fouw uig 3w RrafRa ¥
fhedl are ggell & e dfml

1. ‘Roue & grnfee IFRg JTarRuT I IeoRd M|
Mention the social oriented concept of ‘Marketing’.
2. gdfeq & Ruve sigEaed & dgd H gAI |
Explain the importance of Marketing Research in Tourism.
3. Imilgar g F Fur AT ¥? udca IgEor F ImigAr Jagsr I gwifdd FRe
TS PR FIAT 3
What is meant by ‘Consumer Behaviour’? What are the factors that affect Consumer Behaviour in the
tourism Industry?
4. Iurg fFrsor Fom ¥ o UFT ¥ B 3Iwie ryor & IR I sansd|
What a Product Mix? Explain product mix of a package tour.
5. Ryarr 3ot & ek gor Ruver woEfder dur wma o ufkar & s F garsT|
Explain the process of formulating marketing strategies by star category hotels.
6. WRoES fduue uT b oy fouw fdRadr|
Write a short essay on Airline Marketing.

Section - C / @uvs-ar
(Objective Type Questions) /(aedfers gze)

Note: Section 'C' contains ten (10) objective-type questions of one (01) mark each. All the questions of
this section are compulsory. (10x01=10)

e : @us ‘ar 3 ger(10) Teafers usa Ru o ¥, e uza & fow b (01) 3w RrafRa ¥l
T Wos & wefy ggar siferaref ¥

1. RUUE FTET .o T o Iur gt & RAfdee Todt A dow e & By R ¥
(37) dror (areram) @) @i & it
(@) voaiRerdr Ws (3) STOe
Marketers often use theterm ............... to cover various groupings of customers.
(A) People (B) Buying Power
(C) Demographic Segment (D) Market

2. Rouer & gy df & & &g & off wem wrar ¥
(31) 3urg F frserar (@) fRrazor
(&) oorT (?) Ruuer Tar
The promotion ‘P’ of marketing is also known as .............

(A) Product Differentiation (B) Distribution
(C) Cost (D) Marketing Communication

3. fiw=ft Rifdre sis & uftr oot g€ a~RoT & FEF § o
(3) §Is & o sfearer (@) §Is o BT
@) wis 9ad () §Ts FreIAT
The set of beliefs held about a particular brand is known as the .....

(A) Brand Preference (B) Brand Image
(C) Brand Selection (D) Brand Recognition

4. IUG Sfiaer T BT A Tew ¥
(31) oRawr (&) Rrorer
(&) ude (8) uRgggar

Page 2 of 3



10.

The last stage of a product life cycle ...........................

(A) Introduction (B) Growth
(C) Decline (D) Maturity
s . FEHT SAGIIE e o AT oaT &l
(31) shar As (&) udor
(&) Terer e @) aror
..................... festival is mostly celebrated in Kerala.
(A) Boat Race (B) Kite
(C) Khajuraho Dance (D) Taj
gader fFryor 7 affaa ¥
(31 Rrsmuer (@) frpar Taefar
(&) u~ar fagorer (?) Iueie wnft
‘Promotion Mix’ includes ..................coooiiiiiiii
(A) Advertising (B) Sales Promotion
(C) Direct Marketing (D) All of the above
PLC ot 3iggmeom &1 3uior gad ugo fdhaa fhar ar 2
(31) ofde (&) Frcaw
(&) eor (@) e
The concept of PLC was firstused by ..............c.cooeeiinnini.
(A) Levitt (B) Kotlar
(C) Maslow (D) Drunker
giét & ‘gudt ue el wEr war B
(37) TEergs @) Fend
(=) Trafie (?) Rraer
......................... Valley is called ‘Paradise on the Earth’.
(A) Dehradun (B) Manali
(C) Kashmir (D) Shimla
foreft 3wme 3F o€ Firamsit & sigar e gfcdor o ugaIt =T §2
(31) 3cure gfeceior (&) Icureer gftcaior
(&) Rgvrer gRedor @) feeper gfcwior
Adding new features to a product is advocated by which of the approaches?
(A) Product Approach (B) Production Approach
(C) Marketing Approach (D) Selling Approach
faoorer uw gfdher ¥, e 3@eT ¥ v
(37) IeuTeeT (§) o SATAT
(&) 3dare Yger () TTEPr H wewdl I EgRe
Marketing is a process which aims at .................
(A) Production (B) Profit Making
(C) Selling Products (D) Satisfaction of Customer Needs
) {
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