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Note: This paper is of seventy five (75) marks divided into three (03) sections A, B, and C. Attempt the

questions contained in these sections according to the detailed instructions given therein.
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Section - A | @vs-%
(Long Answer Type Questions) /(@a-3ada yze)

Section ‘A" contains five (05) long-answer-type questions of fifteen (15) marks each. Attempt any
three questions. (3%15=45)
wWus ‘P F urg (05) dEIudT uzel fu & Ud® yeaw & fow umg 3w orafRa T
fregt dter uzait & 3w |
Ruuer ugeas & 3T RIT SIS §2 AU ggead far & G sEer < #ifen|
What do you mean by marketing management? Explain it with marketing management philosophies.
g AT & g . wE & e ot wé & A Fur gPer ¥ gr AR & gent wrr
P e B
What is the role of FIT and GIT for tour costing? Explain it with steps of tour costing.
ganaenet TR & Y efha fFar wrar 32 gor ufkar & arg e sife|

How to develop effective communication? Describe with communication process.

gt & ue Rult FHiferg -

(31) fagmger (@) ff=gerer 990 o gafd (&) A6 ggeue fefer
Write note on any two topics —
(A) Advertising (B) Nature of distribution channels ~ (C) Channel management decision

JUTeS AT eI D sMscaer dure iforgl

Prepare the itinerary of Nepal or Bhutan.

Section - B /| @vs-&@
(Short Answer Type Questions) /(@g-3adier uze)

Section 'B' contains Six (06) short-answer-type questions of five (05) marks each. Attempt any
four (04) questions. (4x5=20)

: WIS W H B (06) BY-IUHT e W I ¥, DS W & fw uiw I frafRa ¥

fFed a1 gzl & Ia¢ dfeal

. Fuver & fgeT T 82

What are the tenets of Marketing?
ot ascaer I qedr ue fewit Fifenel

Write a note on “Preparation of Tour Itinerary”.
3cyTvs Yo ge P ITIROT FAT 5?2
What is the concept of outbound package tour?
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4. amorer & o fReT 9 suscadr dUe el

Prepare two days itinerary for Agra.
5. fuuer Hare Brsor w=m 32

What is the marketing Communication Mix.
6. Yo Fdgie AT Torder Ue fewoft ahifeng|

Write a note on channel behavior and organization.

Section - C / @us-ar
(Objective Type Questions) /(aegfers gze)

Note: Section 'C' contains ten (10) objective-type questions of one (01) mark each. All the questions of

this section are compulsory. (10x01=10)

e : @Wus or ¥ & (10) aegfors vz RU o ¥, v usal & faw wah (01) 3w forafRa ¥

1.

59 @Wus & i goa siferaref ¥l

AIDS @ arwef 3w, , B 3T s gl

(31) wecteT , WIS (@) z=feafe, e

(&) sedcadiee, UaRre (?) secvee, IUl®

AIDA stands for attention, ................. ,desireand ...................... .

(A) Interest, Action (B) Intensity, Appeal

(C) Involvement, Action (D) Interest, Appeal

ug gare gfidar o Bear ¥ wdr Reflor o@er & ffes gcir o sede =y ¥ ik gag
gaTel A HeT T B BT PR WA T oo

(37) e (8) T owe

(=) TaTaTaeor (?) e

This is part of communication process where receivers unpack the various components of the message and
begin to make sense and give the message .....

(A) Decoding (B) Encoding

(C) Transfer (D) Noise

forafaRad 3-8 Ho-—uar I Ruue Far o ofafldfsr & e aed sugew ¥ 2

(31) 3G IUGH HelelT () e o gfar

(@) Rferme o 3w e () Ra gr#r & o gare

Which of the following terms best fits the activity of marketing communication?

(A) Making Products Available (B) Convenience of Location

(C) High Level of Regulation (D) Communication between Stakeholders
fouer Brsor & Rover dare ey Ry &0 F Safgd ¥ e

(31) =fdorg {9 3ie Rsmuer

(@) R v o g

(@) =afFgorg (s, RFsmua, (o gade e oo gud

() Rrgmua, gar AR Jeu fGrafeor

The marketing communications strategy of the marketing mix deals exclusively with ....
(A) Personal selling and advertising

(B) Advertising and public relations

(C) Personal selling, advertising, sales promotion and public relation

(D) Advertising, publicity and pricing

fourer &1 wref ¥

(31) dge Ao AfFT (@) dae Rar

(F) $IO P3cT WH () woft FafaReT o o Tafde @ef
Marketing is the function of .............

(A) Only qualified person (B) Only sales person

(C) Only counter staff (D) A collective function of all staff
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Al .
6. 3iTeT BISeT FTDICOI cttespestrssesssrssrssionte

(37) vRauwog oo &t goem & smeTe (@) e Roue & Faver
(&) o @ F Qo () werot & P wigh
Online marketing is ....................
(A) Easier than to traditional marketing (B) Same as face to face marketing
(C) BothAand B (D) None of these
7. 598 & o ot Joda gaelie T8 ¥ 2
(31) e Y () ugeTacit
(@) gue @) Fersr
Which of these is not a sales promotion technique?
(A) Bonus Pack (B) Questionnaire
(C) Coupon (D) Loyalty
8. . & & gorg 3 w® Iy ud & s gw ?
(31) 17 df sl @) 18 o sraedr
@) 19 o zast (?) 20 of o
In which century did Thomas cooks tours start in U.K?
(A) 17" century (B) 18" century
(C) 19" century (D) 20" century
9. uefcar 3 fosafeRan H-F Hra arone o Ty @ forafeor wear o1 ww geHor ¥ 2
(37) R 3ie e & ey (&) HFT TT TR B TOET
(@) Rafy () 3udraT oot
Which of the following is an approach to determining market strategy in tourism?
(A) Growth and development strategies (B) Pricing strategies
(C) Positioning (D) All of the above
10.TF ORI g€ O AoaT FT dF D G FHdr 53
(31 18 TS & 2 T® @ 192 7@
@) 1 90 & 18 Fda ®) 6 EF &F 1 To
How long can planning an inclusive tour take?
(A) 18 months to 2 year (B) 1to 2 months
(C) 1 year to 18 months (D) 6 month to 1 year
X
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