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University of Patanjali 
Examination May – 2019 

P.G. Diploma in Yoga Health & Cultural Tourism   (Semester : Second)  

Tourism  

Itinerary Planning, Marketing, Tour Packaging and Costing 
Time: 3 Hours                             Max. Marks: 75

 Note: This paper is of seventy five (75) marks divided into three (03) sections A, B, and C. Attempt the 

questions contained in these sections according to the detailed instructions given therein. 

Section - A  
(Long Answer Type Questions)

Note: Section 'A' contains five (05) long-answer-type questions of fifteen (15) marks each. Attempt any 

three questions.                    (3×15=45)  

1.  
What do you mean by marketing management? Explain it with marketing management philosophies.  

2. 
 

What is the role of FIT and GIT for tour costing? Explain it with steps of tour costing.  

3.  
How to develop effective communication? Describe with communication process.  

4.  
 

Write note on any two topics – 

(A) Advertising  (B) Nature of distribution channels  (C) Channel management decision 

5.  
Prepare the itinerary of Nepal or Bhutan.  
 

Section - B  

(Short Answer Type Questions) 
Note:  Section 'B' contains Six (06) short-answer-type questions of five (05) marks each. Attempt any 

four (04) questions.                        (4×5=20) 

  
What are the tenets of Marketing? 

  
Write a note on “Preparation of Tour Itinerary”.  

  
What is the concept of outbound package tour? 
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Prepare two days itinerary for Agra. 

  
What is the marketing Communication Mix. 

  
Write a note on channel behavior and organization.  

 

Section - C  

(Objective Type Questions)  
Note:  Section 'C' contains ten (10) objective-type questions of one (01) mark each. All the questions of 

this section are compulsory.                         (10×01=10) 

 
 AIDS  

AIDA stands for attention, …………….., desire and …………………. . 

(A) Interest, Action     (B) Intensity, Appeal 

(C) Involvement, Action      (D) Interest, Appeal 

 

This is part of communication process where receivers unpack the various components of the message and 

begin to make sense and give the message ….. 

(A) Decoding         (B) Encoding  

(C) Transfer      (D) Noise 

 

Which of the following terms best fits the activity of marketing communication? 

(A) Making Products Available    (B) Convenience of Location 

(C) High Level of Regulation    (D) Communication between Stakeholders  

 

The marketing communications strategy of the marketing mix deals exclusively with …. 

(A) Personal selling and advertising    

(B) Advertising and public relations  

(C) Personal selling, advertising, sales promotion and public relation 

(D) Advertising, publicity and pricing  

  

Marketing is the function of …………. 

(A) Only qualified person    (B) Only sales person  

(C) Only counter staff     (D) A collective function of all staff 
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Online marketing is ……………….. 

(A) Easier than to traditional marketing    (B) Same as face to face marketing  

(C) Both A and B      (D) None of these 

 

Which of these is not a sales promotion technique?  

(A) Bonus Pack      (B) Questionnaire  

(C) Coupon      (D) Loyalty  

 

In which century did Thomas cooks tours start in U.K? 

(A) 17
th
 century       (B) 18

th
 century  

(C) 19
th
 century       (D) 20

th
 century  

 

Which of the following is an approach to determining market strategy in tourism? 

(A) Growth and development strategies    (B) Pricing strategies   

(C) Positioning       (D) All of the above 

 

How long can planning an inclusive tour take? 

(A)  18 months to 2 year     (B)  1 to 2 months 

(C)  1 year to 18 months     (D)  6 month to 1 year 
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