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Roll No. .....................................................                                                  
Signature of Invigilator ……………………… 

 
University of Patanjali 

Examination August – 2021 
 

M.A. (Travel & Tourism Management),  Semester : Fourth 
Tourism; Paper : Third 

Tourism Marketing 
 

Time: 3 Hours                             Max. Marks: 70

 Note: This paper is of seventy (70) marks divided into two (02) sections A, and B. Attempt the 
questions contained in these sections according to the detailed instructions given therein. 

Section - A  
(Long Answer Type Questions)

Note: Section 'A' contains five (05) long-answer-type questions of fifteen (15) marks each. Attempt any 
three questions.                    (3×15=45)  

1.  

Discuss the unique feature of tourist demand and tourism product. 

2.  

Explain in detail segmentation and positioning (STP) of Market. 

3.  

How is a new product developed in a Tourism Market? Discuss. 

4.  

Elaborate and Explain & Interactive and Relationship marketing. 

5.  

What are product and product strategies? Explain. 
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Section - B  
(Short Answer Type Questions) 

Note:  Section 'B' contains Seven (07) short-answer-type questions of five (05) marks each. Attempt any 
five (05) questions.                        (5×5=25) 

  

What pricing strategy works best for Aviation Marketing? 

  

Why does the consumer prefer one brand over another? 

  

What is the role of travel agency in Tourism marketing? 

  

How do you use Social Media marketing? 

  

Evaluate the Six External influences on a company’s marketing strategy. 

  

What makes someone come to a Hotel? Discuss. 

 

 

How did you measure the importance of successful campaign for a product that you marketed?   
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