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University of Patanjali 

Examination June – 2022 
 

P.G. Diploma in Yoga Health & Cultural Tourism, Semester : Second 
Tourism; Paper : Fourth 

 

Itinerary Planning, Marketing, Tour Packaging and Costing 
 

Time: 3 Hours                             Max. Marks: 70

 Note: This paper is of seventy (70) marks divided into two (02) sections A, and B. Attempt the 
questions contained in these sections according to the detailed instructions given therein. 

Section - A  
(Long Answer Type Questions)

Note: Section 'A' contains five (05) long-answer-type questions of fifteen (15) marks each. Attempt any 
three questions.                    (3×15=45)  

1.  

What do you understand by marketing management? Explain with Philosophies. 

2.  

What is the concept of tour-itinerary? How many steps in preparation of tour itinerary?  

3.  

 

Prepare any one tour plan of following circuit : 

(A) Agra, Khjuraho and Varanasi circuit (B) Jaipur, Jodhpur and Udaipur circuit.  

4.  

How many steps in developing effective communication? Explain it.  

5.  

 

Write a note on following topics :     

(A) Channel management decisions   (B) Channel behavior & Organization. 
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Section - B  
(Short Answer Type Questions) 

Note:  Section 'B' contains Seven (07) short-answer-type questions of five (05) marks each. Attempt any 
five (05) questions.                        (5×5=25) 

  

Write a short note on Marketing.  

  

What is marketing mix? Explain it.  

  

Describe effective principles in making tour itinerary.  

  

Write a short note on FIT & GIT. 

  

What is the feature of outbound package tour? 

  

What are the general pricing approaches? 

  

Explain the nature of distribution channels.  
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