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Tourism Marketing
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Note: This paper is of seventy (70) marks divided into two (02) sections A, and B. Attempt the
questions contained in these sections according to the detailed instructions given therein.

siic : I8 Uzalus e (70) 3ir or § Y & (02) WSk &, gAr W F Fonforg ¥l udF Wus
¥ Ry e Rrega Bi&iT & sigeme & usel & 5o wear Bl

Section - A /| @5
(Long Answer Type Questions) /(@¥-3a8o yzer)
Note: Section 'A' contains five (05) long-answer-type questions of fifteen (15) marks each. Attempt any
three questions. . o (3x15=45)
siic : Wus ‘@ & urg (05) & Iudr usa Ru ¥, ud® usad & fow ugg 3w forafRa Tl
fegt der woall & Iae dfoml
1. udfcs AT 3R wfea I I S fRrwarst ue Taf F
Discuss the unique feature of tourist demand and tourism product.
2. o & fumea R Rafdr & s 3 Rreare & sard|
Explain in detail segmentation and positioning (STP) of Market.
3. e SOk 7 UF FF 30 P b Folha Fr omar 32 gaf
How is a new product developed in a Tourism Market? Discuss.
4. TORAGP TT HEGATS [Guue B @TET |
Elaborate and Explain & Interactive and Relationship marketing.

5. 3w Ay IATe TUENaYr For ¥3 gaeed |

What are product and product strategies? Explain.
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Section - B /| @vs-&@
(Short Answer Type Questions) /(@g-3adler uzer)
Note: Section 'B' contains Seven (07) short-answer-type questions of five (05) marks each. Attempt any
five (05) questions. (5%5=25)
dic : @Wos W F AT (07) g IvHT Uza W o ¥, ydF ued D fow urag % forafRa FI
fegl ara el & Iae @l

1. Ronmee Roue & e Hra-et Jgear Prafeor wueifa Ted srer For wedt 52

What pricing strategy works best for Aviation Marketing?
2. USRI TT 95 A g UT Rl YT Fed 83
Why does the consumer prefer one brand over another?

3. gdca fuua & tao et o T afder §2

What is the role of travel agency in Tourism marketing?

4. grone ¥ T Gore MFAT o Iudlor I Ped §2

How do you use Social Media marketing?

5. TH Ut o ATPHCor Tehfd uT B STEE UAIGT I Hewiwe |

Evaluate the Six External influences on a company’s marketing strategy.

6. el & Bce 3 e g T Taf dr B2

What makes someone come to a Hotel? Discuss.

7. 3T gor UG fAuve fFL o I & U b e AT & YT I INPoT he
fpar?

How did you measure the importance of successful campaign for a product that you marketed?
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